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Abstract

The purpose of this study is to solve the problems of loan growth of Bank of
Agricultural and Agri-Cooperative (BAAC), Phuket province, that not reach the target, to
find the factors that effect to loan growth and study the way of problem solutions so
the officers could be able to improve the procedure of granting credit to be more
effective and be able to achieve the goal. The methodology using in this study is
guestionnaire which analysis on general information related to the target client such as
gender, age, education and average revenue to study the behavior that effect to their
decision making in choosing credit service from bank. The results of the study indicated
that BAAC should focus on improving service quality to meet with customer expectations
and must also provide adequate manpower. Moreover, BAAC should also encourage
their officers to seek for more knowledge in order to allow the officers to be able to give
proper advises and provide accurate service.

Keywords: Behavior, Personal Loan, Loan growth analysis
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5.3) Baby Boomers fio yanafiiinsgninet a.a. 1946 - 1964
5.4) Silent Generation e YAAATIIATENINT A.A. 1925 - 1945
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